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The mission 2018

Creatlng new experiences for&urists
"=, and new business opportunities for
culture and travel operalfors wil|
promote the well-being and
~economieal sustainability.
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\ Objéctive‘c)f ’culture tourism for 2018
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The maln objectlve is to mcrsase the travel,
£, ¢ dncomein Finland.

Addltlon.al objectlve IS to strengthen the role of
s ﬁcﬁjre In lean@’s country b'rand-

&

- . < ol SR - _ﬁ.g. Ay 1
® y: P 53 ." A : 1 : " . c’\,’: ,‘ &
Vol Bt X & %
- 4 Y
)
L2
4




Resources for culture toursim

habits handicraft performing art

tastes : S
history  archeological sights

achievements in bus achievements in technology

lifestyle language
built environment cultural landscape
values ideology
festivals achievements in science
museums ST visual art
religion personal characters

traditions achievements in art
@ Visit Finland



Product themes

@ Visit Finland

Festivals

Art

Cultural heritage

Lifestyle

:

Regular events nationally and regionally

Music, visual art, dance, design, theatre,
circus, literature, film, comics, media art,
photography and architecture

Museums, exhibitions, sights, handicratft,
history, churches, castles, fortresses,
Unesco world heritage sights

Finnish way of thinking and acting,
Finnish habits and traditions, Finnish
food, everyday life and festivities, tales
and stories, Finnish phenomena
(equality), people, life in the countryside
and towns, knowhow, technology,
education




Thematical points of focus

Cultural elements ¥
for
individual travellers
Culture in Nature

* Design
* Fashion
 Architecture

e L L

@ Visit Finland



)

\

nd, Ital pain)



'. ,"'fi\/l'bdern humanist Is interested in many things
7 . that Finland and Finnish tourism
©entrepreneurs can easily offer.
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" Intangible

\ Scenery
3 cultural
heritage
Lifestyle
Familiarization
with culture : _
Relaxation

Activities Nature
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Culture Finland

Cooperation!

Enhancing the cooperation travel
and culture operators.

Products

Adding cultural elements to travel
products and create new
experiences for tourists.

Activate
Stimulate culture tourism projects.

Revenue

Adding value and income to tourism
and cultural businesses.

Main targets,
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Network team model for culture tourism

17 regional
B coordinators
Visit Finland
enter of
economic
developent,
environment,
ansportatio

Regional

Tourism

rgansation Culture
& tourism

actors

Learning

Municipalifie Projects

Steering group

17 regional teams

Ministry of
education and
culture

Ministry of
employment
and the
economy




Cooperations, networking

Other
partners

Cultural

actors Tourism
actors
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